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Overview

Outdoor Recreation Satellite Account Background
• Federal Recreation Council and Rec Act of 2016

• Goals and Timeline 

Measuring the Outdoor Recreation Economy
• Defining Outdoor Recreation

• Methodology and Data

Results
• Comparison to External Reports

Outreach, Feedback, and Next Steps
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Our Partners
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• Federal Recreation Council

• Seven federal agencies that are prominent 
stewards of federal public lands and waters 



Mandated by Law 

Outdoor Recreation Jobs and Economic Impact 
Act of 2016
"An assessment and analysis of the outdoor recreation 
economy of the United States 

And the effects attributable to such economy on the overall 
economy of the United States…

May consider employment, sales, and contributions to travel 
and tourism, and such other contributing components of the 
outdoor recreation economy”
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Goals and Timeline

• Prepare and release prototype estimates (January 
2017 ‐ February 2018)—Completed

• Gather feedback and finalize estimates (March‐
September 2018)—In progress

• Subject to resources, pursue regional, historical, 
and other estimates (September 2018‐forward)—
To be determined
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Defining Outdoor Recreation
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Conventional outdoor recreation activities
• Outdoor activities that usually occur in nature‐based settings and that 
require physical exertion

Source: Outdoor Industry Association



Defining Outdoor Recreation
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Comprehensive outdoor 
recreation activities
• Conventional activities, plus any non‐
work time spent doing outdoor 
activities
(Oregon State University)

Source: Virginia Department of Conservation 
and Recreation



ORSA Activity‐Based Presentation
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Methodology
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Methodology is consistent with BEA national 
accounting framework

• BEA’s supply‐use framework includes about 5,000 
categories of goods and services

• Relevant goods and services are chosen for each activity
• For every good or service chosen, the portion related 
specifically to outdoor recreation is estimated 

Methodology is consistent with other satellite accounts
• Similar framework as the Travel and Tourism Satellite 
Account (TTSA) and Arts and Cultural Production Satellite 
Account (ACPSA)

• Unlike TTSA and ACPSA, there was no international 
guidance on estimating the outdoor recreation economy



Data
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Dozens of data sources were used from the private 
sector and government, for example:

• Federal, State, and Local Recreation Agencies: Department 
of the Interior, Forest Service, National Park Service, SCORPs

• Other Federal Agencies: Bureau of Labor Statistics’ Time 
Use Survey and Consumer Expenditures Survey, Census 
Bureau Value of Construction, Department of 
Transportation’s National Household Travel Survey  

• Private Industry Groups: American Horse Council, 
International Snowmobile Manufacturers Association, 
Motorcycle Industry Council,  National Marine 
Manufacturers Association, NPD Group, PeopleForBikes, 
Recreational Vehicle Industry Association



Example: Bicycling
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US Bicycling Participation Survey
Recreation only 55%

Transportation only 7%

Both 37%
Source: 
PeopleForBikes



Results
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Prototype ORSA estimates include 2012‐2016 
nominal values for

• Value Added by Industry
• Employment by Industry
• Compensation by Industry
• Gross Output by Industry
• Gross Output by Activity



Results
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Average Annual 
Growth Rate, 

2012‐2016
ORSA: 4.4%

U.S. GDP: 3.6%

Growth Rate, 
2015‐2016
ORSA: 3.8%

U.S. GDP: 2.8%



Results
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Results
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Outdoor Recreation Gross Output by Activity
[Millions of current dollars]



Comparison to External Reports
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Outdoor Industry Association (OIA)



Comparison to External Reports
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Release and Outreach
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Prototype release
• Public release February 14
•March Survey of Current Business article

Outreach
•Miami International Boat Show, National Park Hospitality 
Association Conference, National Environment and Recreation 
Research Symposium, Snowmobilers Fly‐In, National Outdoor 
Recreation Conference, Outdoor Industry Association Capitol 
Summit

•Meetings and conference calls with users and subject matter 
experts



Feedback
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Additional activity detail in Gross Output by Activity table, 
for example: 

• Disaggregate “Guided Tours” into Air, Land, and Water Guided 
Tours

• Disaggregate “Trips and Travel” into major components: 
Transportation, Lodging, Food and Beverages, Shopping and 
Souvenirs

Travel spending on trips less than 50 miles from home
Quantify the value of imports



Next Steps
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Continue to seek feedback from users
•OutdoorRecreation@bea.gov

• Extending contract with subject matter experts

• Additional outreach throughout the summer

Finalize data and methods for final estimates by end of FY 
2018

• Potentially adding prices indexes and inflation‐adjusted series

Subject to resources, pursue regional, historical, and 
other estimates


